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ABSTRACT

Retailing is one of the most attractive sector in the world’s economy. It is becoming one of the largest industry all over the
world. Indian economy is not also exception regarding this. From the last decades, the Indian retail industry has become the
hot favourite destination for organized retail companies. A lot of big industrial groups havejumped init as Reliance, Pantaloon,
Tata, Landmark, Parimal, etc. Now the Indian retail sector has attracted the attention of people from variousfieldsincluding
academiaand research organizations. The present study is undertaken to gain an insight about the present structure of Indian
retail sector, the major sub-sectorsin organized and traditional retail and changesin the relative share of organized retail in
various segments. The study is descriptive in nature. The study is based on secondary data, which is taken from various
reports published by various organizations.
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